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Preface

Welcome to the world of dynamic marketing management. The primary
objective of writing this is to provide a comprehensive resourceful
knowledge of the key concepts, strategies, theories, cases of marketing
management. Starting from consumer behaviour to designing effective
marketing campaign, student will get insight knowledge of the core concepts

of marketing management in a very easy language.

Marketing is not just about selling products or services; it's about
understanding customer needs, consumer behaviour shift, creating value, and
building strong relationships in a technologically advanced environment. In
this comprehensive book, reader will get the knowledge of key concepts
such as market analysis, consumer behaviour, branding, pricing, distribution,
and promotion along with recent trends in marketing through real-world
examples, case studies, and practical insights. This book aims to equip you
with the knowledge and skills necessary to excel in the field of marketing

management.

This book will be helpful to everyone whether you're a marketing student,
seasoned marketer looking to sharpen your skills or a newcomer seeking to
understand the fundamentals, this book is designed to be your trusted

companion on your marketing journey.
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ABOUT THE BOOK

""Marketing Management Simplified" is the essential resource for comprehending the
fundamentals of marketing devoid of all the bewildering terminology. Suppose you have
an excellent product or service, but you are unsure on how to market it to consumers.
This book deconstructs the fundamental techniques and resources required to draw clients
and expand your company.

Everything is described in basic, understandable language, from determining your target
market to developing effective ads and comprehending consumer behaviour. Regardless
of your background—small business owner, aspiring entrepreneur, or simply interested in
learning more about marketing—this book offers helpful guidance and realistic, real-
world examples that help you understand the ideas.

You'll discover how to create a marketing strategy, use social media wisely, and assess
your progress. ''Marketing Management Simplified' is like having an approachable
professional at your side to guide you through the marketing world with assurance and
comfort.
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