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Preface

The contemporary business landscape is undergoing an unprecedented
transformation, driven by rapid technological advancements, evolving
societal expectations, and continuous global disruptions. In this dynamic
environment, traditional management approaches are being re-evaluated and
redefined to align with the demands of a more complex, interconnected, and
innovation-driven world. It is within this context that the concept of
Management 5.0 emerges—emphasizing a shift towards human-centric,
technology-enabled, and sustainable management practices.

The edited volume, Management 5.0: Reimagining Business in the Age of
Disruption and Innovation through Emerging Trends and Multidisciplinary
Perspectives, seeks to capture this transformation by bringing together
diverse scholarly contributions from across the field of management. The
chapters included in this book explore a wide range of contemporary themes,
including digital transformation, artificial intelligence, leadership,
sustainability, finance, marketing, human resource management, and global
business dynamics. Collectively, they offer critical insights into how
organizations can adapt, innovate, and thrive in an era marked by uncertainty
and rapid change.

This volume adopts a multidisciplinary perspective, recognizing that modern
management challenges cannot be addressed within the boundaries of a
single domain. Instead, it encourages the integration of knowledge across
disciplines to foster more holistic and effective solutions. The contributions
reflect both theoretical depth and practical relevance, making the book
valuable for students, researchers, academicians, and practitioners alike.

We extend our sincere gratitude to all the contributors whose scholarly
efforts and intellectual rigor have made this volume possible. Their
commitment to advancing knowledge in the field of management is deeply
appreciated. We also acknowledge the support of reviewers, academic peers,
and all those who have contributed, directly or indirectly, to the successful
completion of this work.

It is our hope that this book will serve as a meaningful resource for
understanding emerging trends in management and inspire further research
and dialogue in this evolving domain.
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ABOUT THE BOOK

Management 5.0: Reimagining Business in the Age of Disruption and Innovation through Emerging
Trends and Multidisciplinary Perspectives explores how modern organizations must evolve to thrive in an
era defined by rapid technological change, global uncertainty and shifting workforce dynamics. The book
presents a forward-looking approach to management that integrates digital transformation, artificial
intelligence, sustainability and human-centric leadership.

It emphasizes the transition from traditional hierarchical models to agile, adaptive and innovation-driven
systems. By combining insights from multiple disciplines—such as management science, behavioral
studies and technology—the authors provide a comprehensive framework for understanding contemporary
business challenges. Key themes include employee engagement, organizational commitment, ethical
leadership and the role of emerging technologies in decision-making.

Designed for academicians, researchers and industry professionals, this book offers both theoretical
perspectives and practical implications. It encourages leaders to adopt flexible strategies, foster creativity
and build resilient organizations capable of navigating disruption. Ultimately, Management 5.0 serves as a
valuable resource for those seeking to align business practices with the demands of a rapidly evolving
global landscape.
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