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Preface 

In an era where sustainability and innovation are no longer optional but 

imperative, the need for an evolved approach to business management has 

become more critical than ever. This edited volume, "Innovation-Driven 

Sustainable Business Management: Trends and Insights," explores the 

pivotal role that sustainability and innovation play across diverse 

management fields, offering insights and strategies essential for today's 

dynamic business landscape. 

This book addresses the urgent demand for sustainable practices within 

micro, small, and medium enterprises (MSMEs), larger corporations, and 

public sectors alike. By encompassing diverse perspectives, it caters to the 

needs of entrepreneurs, researchers, practitioners, and students who are keen 

to understand and implement sustainable business practices that are both 

innovative and impactful. Each chapter is a reflection of groundbreaking 

research and hands-on applications in human resource management, 

healthcare, finance, and marketing, demonstrating how these sectors can 

drive sustainable change while meeting business objectives. 

Our goal is to bridge the theoretical underpinnings of sustainable business 

management with real-world applications, creating a resource that not only 

educates but also inspires innovation. Unlike traditional management texts, 

this volume integrates cross-disciplinary viewpoints, fostering a holistic 

approach that emphasizes the interconnectedness of sustainable practices 

across varied sectors. 

The book is structured to encourage reflection, critical thinking, and 

dialogue on key issues surrounding sustainable development. From 

sustainable talent acquisition to healthcare policy innovation, corporate 

governance, and digital marketing strategies, each chapter is meticulously 

crafted to meet the needs of academicians, corporate professionals, and 

policymakers. 



 

 

 

 

V 

 

As editors, we believe this compilation will serve as a catalyst for change, 

empowering readers to adopt and advocate for sustainable innovations that 

support resilient, forward-thinking organizations. We hope this work not 

only informs but also ignites new ideas and drives meaningful action toward 

a sustainable future. 

Sincerely, 

– Dr. Amita Arora 

– Dr. Nitesh Rawat 



 

 

 

 

VI 

 

Acknowledgements 

We would like to give our sincere thanks to those who have contributed in 

this book. We would personally like to thank Monisha K., Nirbhay Arora, Dr 

Minal Bhatia, Dr Sravan SaiKumar Putla, Dr. Imran Ahmad, Dr. Saurabh 

Singh, Gauri Gupta, Priya Nautiyal, Damanpreet Kaur, Dr. Swati Srivastava, 

Er. Mayank Kumar, Dr. Rikkee Mishra, Dr. Shivangi Kaushik, Dr. Yogesh 

Mehta, Dr. Ashwini Mehta, Dr. Parveen Singh Kalsi, Bipin Chauhan, Rishi 

Bhushan Kumar, Satyam Sangya, Prof. P.Uma Maheswari Devi, Mr. 

Soumen Das, Dr. Aparajita Roy, Poonam Yadav, Dr.M Shuaib Ahmed, Dr. 

Shaply Abdul Kareem, D. Yuvaraj, Vinod Kumar, Dr.Saiyid Saif Abbas 

Abidi, Dr.Ram Singh, Keshav Mishra, Chetna Singh, Sarvesh, Shweta Saini, 

Sumedha, Dr. Anamika Shukla, Ankita Verma and Maharshi Kumar 

Kasoudhan for their valuable contribution in this work. 

Finally, we would like to thank our friends and family for their support and 

encouragement during this process. We are also grateful to our Publisher for 

a beautiful and synchronised Book. 

 

  



 

 

 

 

VII 

 

Table of Contents 

Preface 

Acknowledgement 

IV - V  

VI 

Table of Contents VII - X 

 

Sr. No. Title of Chapters Page No. 

1 THE FUTURE OF CORPORATE 

GOVERNANCE: TRANSITIONING TOWARDS 

A CIRCULAR ECONOMY 

Monisha K., Nirbhay Arora  and Amita Arora  

1 - 8 

2 SUSTAINABLE HEALTHCARE DELIVERY: 

STRATEGIES, CHALLENGES, AND FUTURE 

DIRECTIONS 

Dr. Minal Bhatia and Dr. Sravan SaiKumar Putla 

9 - 19 

3 THE INTERPLAY OF SATISFACTION, 

COMMUNITY, AND EMOTIONS IN SHAPING 

CUSTOMER LOYALTY IN HEDONIC 

SERVICES 

Dr. Imran Ahmad, Dr. Saurabh Singh and Dr. Nitesh 

Rawat 

20 - 28 

4 SUSTAINABLE FINANCE AND 

INVESTMENT: BRIDGING THE GAP 

BETWEEN PROFIT AND PURPOSE 

Gauri Gupta and Priya Nautiyal 

29 - 38 

5 ENHANCING EMPLOYEE WELL-BEING AND 

MENTAL HEALTH - STRATEGIES TO 

MITIGATE THE TOXIC WORKPLACES 

Damanpreet Kaur 

39 - 45  

   



 

 

 

 

VIII 

 

6 MAPPING THE INTEGRATION OF 

ARTIFICIAL INTELLIGENCE & MACHINE 

LEARNING WITH MANAGEMENT 

Dr. Amita Arora, Nirbhay Arora and Monisha K.  

46 - 57 

7 TRANSFORMING EMPLOYEE 

ENGAGEMENT IN INDIAN BANKING 

THROUGH DIGITAL INNOVATION: A 

PARADIGM SHIFT 

Dr. Swati Srivastava, Er. Mayank Kumar and Dr. 

Rikkee Mishra 

58 - 69 

8 INDIA: RISE OF A SUSTAINABLE ECONOMY 

WITH POWER AND PROMISE TO DELIVER 

Dr. Shivangi Kaushik and Dr. Nitesh Rawat 

70 - 79 

9 BLENDED LEARNING AND GENDER 

EQUITY: A CONCEPTUAL EXPLORATION 

OF EDUCATIONAL TRANSFORMATION 

Dr. Yogesh Mehta and Dr. Ashwini Mehta 

80 - 88 

10 EVALUATING THE IMPACT OF FINTECH ON 

COMPETITION AMIDST THE MARKET FOR 

DIGITAL PAYMENT SERVICES 

Nirbhay Arora and Dr. Amita Arora 

89 - 100 

11 FROM TRADITIONAL TO DIGITAL: A 

LITERATURE-DRIVEN ANALYSIS OF THE 

EVOLUTION AND SCOPE OF DIGITAL 

MARKETING PRACTICES 

Dr. Parveen Singh Kalsi 

101 - 107 

   



 

 

 

 

IX 

 

12 THE MULTIPLICATIVE IMPACT OF 

BEHAVIOURAL FACTORS ON RETAIL 

INVESTORS' INTENTIONS REGARDING 

SOCIALLY RESPONSIBLE INVESTMENT: 

USING FSQCA 

Bipin Chauhan, Rishi Bhushan Kumar and Satyam 

Sangya 

108 - 116 

13 A THEORETICAL EXAMINATION OF GREEN 

BOND ISSUANCE: SUPPORTING INDIA’S 

CLIMATE CHANGE COMMITMENTS 

K. Manikanteswara Reddy, Dr. Ch. Srinivas and 

Prof. P.Uma Maheswari Devi 

117 - 126 

14 ENGAGING THE MODERN CONSUMER: THE 

POWER OF GAMIFICATION IN DIGITAL 

MARKETING  

Mr. Soumen Das and Dr. Aparajita Roy 

127 - 135 

15 INNOVATING FOR A SUSTAINABLE 

FUTURE: TRANSFORMING HEALTHCARE 

MANAGEMENT AND DELIVERY 

Poonam Yadav 

136 - 143 

16 FINTECH TRANSFORMATION: RECENT 

TRENDS IN IT-ENABLED INNOVATIONS 

SHAPE THE SUSTAINABLE FINANCIAL 

SECTOR 

Dr. M Shuaib Ahmed, Dr. Shaply Abdul Kareem and            

Dr. Yuvaraj 

144 - 151 

   



 

 

 

 

X 

 

17 SUSTAINABLE ECONOMIC DEVELOPMENT 

AND GLOBALIZATION 

Vinod Kumar 

152 - 160 

18 ARTIFICIAL INTELLIGENCE AND ITS ROLE 

IN RETAILING – A STUDY IN INDIAN 

CONTEXT 

Dr.Saiyid Saif Abbas Abidi, Dr.Ram Singh  and 

Keshav Mishra 

161 - 169 

19 DIGITAL MARKETING INNOVATIONS IN 

INDIA 

Chetna Singh, Sarvesh  and Shweta Saini 

170 - 176 

20 A STUDY ON START UP SCHEMES IN INDIA 

Shweta Saini, Sumedha and CMA (Dr.) Anamika 

Shukla 

177 - 182 

21 INDIAN STOCK MARKET: AN OVERVIEW 

Ankita Verma, CMA (Dr.) Anamika Shukla  and 

Maharshi Kumar Kasoudhan 

183 - 189 

  



 
ABOUT THE EDITORS 

 

Dr. Amita Arora is a seasoned academician and administrator with over 15 

years of experience in reputed institutions. She currently serves as Faculty of 

Commerce and Management at SGT University, where she combines her 

expertise in Banking, Risk Management, Human Resource Management, 

and Organizational Behavior with innovative teaching methodologies. A 

prolific researcher, Dr. Arora has authored and presented numerous papers at 

National and International Conferences and has published in reputed 

journals SCOPUS, UGC Care & Web of Science . She has actively 

participated in Faculty Development Programs (FDPs), workshops, and 

capacity-building, Short Term Training Program initiatives. Her academic 

contributions extend to curriculum design, organizing academic events, and 

mentoring students for research projects and professional excellence. 

 

 

 

Dr. Nitesh Rawat comes with over 11 years of teaching experience in 

premier university and institutes in the field of Economics and Commerce. 

His area of Specialization is Applied Economics. His subjects include 

Managerial Economics, Macro Economics, Goods & Services Tax, Indian 

Economics, Industrial Economics. He has been actively involved in teaching 

and guiding undergraduate and postgraduate students. He has published 

various Books, Research papers in SCOPUS, ABDC, UGC Care & Web of 

Science journals as well as participated in various National and International 

Faculty Development Program, Capacity Building Program, Short Term 

Training Program, Workshops, Conferences, Seminars and Mentoring. 

 

 

 

 

 

 

 

 

 

 

 
 

              

India | UAE | Nigeria | Uzbekistan | Montenegro | Iraq | Egypt | Thailand | Uganda | Philippines | Indonesia 

Empyreal Publishing House  || www.empyrealpublishinghouse.com  || info@empyrealpublishinghouse.com 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.empyrealpublishinghouse.com/
http://www.empyrealpublishinghouse.com/

